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Engagement

16.8k
Tweet ‘impressions’

April 2018
62.2%

Access to featured articles
April 2018

2
feature profiles: Research 

Fellow Dr Gill Fisher, 
Griffith Institute for Drug 
Discovery, and Senior 
Research Fellow Dr 

Danielle Stanisic, Institute 
for Glycomics

15
featured articles 

available in full-text in 
GRO



Engagement

https://griffithinsight.wordpress.com/2018/09/03/access-griffiths-world-class-sustainability-research-via-griffith-research-online/
https://griffithinsight.wordpress.com/2018/09/03/access-griffiths-world-class-sustainability-research-via-griffith-research-online/
https://insidergriffith.wordpress.com/2018/08/16/lightning-talks-on-sustainability/
https://insidergriffith.wordpress.com/2018/08/16/lightning-talks-on-sustainability/


Improved look and feel



Improved statistical information



Improved accessibility and increased usage 

4,053,885
Total downloads via GRO

April 2017 – September 2018

85,822
HDR Thesis downloads via GRO
January 2018 – September 2018

36.7%
Full-text online articles

April 2017 – September 2018



Transactional relationship

Add file and 
copyright 
statement

Email 
researcher to 
obtain author 

post-print

Promote to 
‘live’

Enhance 
metadata and 
upload open 

access 
content

Ingest from 
RIMS – no 
self-deposit



Reflections - Resourcing

Defining 
campaign / 

event

Identifying 
and 

determining 
value of 
research

Sourcing 
and 

uploading 
content

Managing 
expectations

Prepare 
social 

material
Campaign / 

Event
Post 

campaign 
reporting

Lead time



Reflections - Purpose
Importance of an event proposal

• To define boundaries

• To build common understanding and 
collaboration

• To aid integration with wider activities across 
the University and social channels

• To assist with resource allocation and 
evaluation



Reflections – Research presentation

• How to present research information to encourage 
discoverability and engagement

• Importance of hashtags to increase reach and create 
community

• Researcher profiles

• Importance of cross-promotion



Measuring benefits

Improved relationships
Evaluating metrics ▪ Discipline Librarians

▪ Academics / Researchers

▪ Schools / Research Institutes

▪ Community - Increased reach

▪ Defining statistical measures

▪ Relating to operational 
benchmarks

▪ Reporting to researchers



Future direction – Social engagement

▪ Refining approach
▪ Investigating event and channel options
▪ Developing relationships - DLs
▪ Establishing connections –

contextualising research to needs of the 
faculties 

▪ Expanding into other disciplines



s.boulton@griffith.edu.au



THANK YOU


	Venturing into social engagement: Reflections
	Engagement
	Engagement
	Improved look and feel
	Improved statistical information
	Improved accessibility and increased usage 
	Transactional relationship
	Reflections - Resourcing
	Reflections - Purpose
	Reflections – Research presentation
	Measuring benefits
	Future direction – Social engagement
	s.boulton@griffith.edu.au
	Slide Number 14

