
Can download statistics tell us ‘where to from here’?

UNSW Library - UNSWorks Download Statistics Jan - Jun 2019



Questions
 What is being downloaded?

 Who is downloading content?

 How do users get to the content?
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What did we do right?
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What is being downloaded? 
By Resource Type



What is being downloaded? 
By Faculty



Highly Downloaded Content – by Faculty
• Refers to files that have been 

downloaded 20+ times in any one month 
Jan-Jun 2019

• ~ 300 files downloaded ~30,000 times



Who is downloading content?



Who is downloading content – by location
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Who is downloading content – by network
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Who is downloading content?
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How do users get to content? Source
Indirect via landing page download

• users access the publication file from 
within the repository via the 
UNSWorks record landing page

• includes users being referred to the 
record landing page via another site 
(Google, Trove, BASE, CORE etc.) 

• Data derived from Google Analytics

Direct file download

• when users access the publication 
file directly from another site (like 
Google or Google Scholar), 
bypassing UNSWorks record landing 
page

• Data derived from AWStats.
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How do users get to content? Google
LOCAL DEEP LINKS 

SITE

  

 
 

 
 

 
 

 
 

 
 
 

 
 

These are indexed UNSWorks records that resolve to the 
record landing page in UNSWorks. 

These are indexed PDF files that are downloaded 
directly in Google. 

 



How do users get to content? Referrer
Indirect via landing page downloads 7%

users access the publication file via the 
repository record landing page

Direct file downloads 93%

users access the publication file directly 
from another site, bypassing repository 
record landing page

Google Google Scholar
Social Media Wikipedia

UNSWorks interface Library website
Google oatd.org
Trove



Where to from here?

• Promote the repository’s open access value, as well as other value-added functionality like its 
integration with metrics (download and altmetrics), ORCID and the UNSW DOI Service. 

• Investigate services and tools that will provide more value-added functionality to researchers.

• Increase the repository’s interoperability with more tools and services (e.g. Unpaywall, OA Button, 
CORE Recommender, Altmetrics for UNSW DOIs). 

• Ensure that repository software platform is compatible with search engine guidelines for crawling 
and indexing repository content, especially those of Google Scholar.

• Ensure that publication files include citation and rights metadata.

• Provide download figures and analysis to faculties on a regular basis to promote UNSWorks as a 
publishing platform and source of research material. Communicate to the Arts & Social Sciences the 
popularity of its content in the repository.

• Facilitate the deposit of NTROs by having appropriate functionality, e.g. re-use licenses, streaming 
capabilities, NRTO-specific metadata and provision for the deposit of large files of various formats. 

https://unpaywall.org/
https://openaccessbutton.org/
https://core.ac.uk/services/recommender/
https://www.altmetric.com/audience/institutions/


Contact

Tanya Holm
UNSW Sydney
t.holm@unsw.edu.au
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