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	CAUL/INDUSTRY THINK TANK 2009
Global Economic Crisis: Library Consortia, Publishers and Content Providers Working Together

	Attendees: 
CAUL Executive, CEIRC and representatives from CAUL
 and CONZUL.



Invited Publishers/Aggregators/Distributors  


Invited speakers, contributors
Facilitator for discussion sessions – Brenda McConchie (Solved at McConchie Pty Ltd is a private company specialising in the management of information and the management of education.)
Location:
Metcalfe Auditorium, State Library of New South Wales, Macquarie Street, Sydney http://www.sl.nsw.gov.au/using/location/index.html 
Duration:
1.5days (17-18 August, 2009)
  Purpose:
To discuss the perceptions of, and reactions to, the global economic crisis, and share publishers’ and libraries’ forward thinking on effective strategies for the next 3 years.
To discuss how the different participants define ‘value’ in this economic environment 
· For example, how will products be packaged and priced and what will consortial members see as a value proposition?
To discuss the Australian environment, and the forces driving universities and their authors to seek alternate publishing and distribution model including adopting open access models of disseminating research findings or outputs

· How will the economic crisis influence the business models being developed?  Is affordable and sustainable access to scholarly information unreachable? Who will pay in times of financial difficulty?
Why do we have / need a publishing system on top of a communication system?


	
	Program – Day 1

	Presenter / Participants


	Format



	9.00am
	Arrival coffee / Registration
	
	

	10.00am
	The Global Economic Crisis and Australian Ramifications
	President, CAUL

	Presentation  (20min)
Questions 
(10 min)

	10.30am
	The value proposition for consortial members (What we are prepared to pay for?)
	Chair, CEIRC
	Presentation 
(20 min)

	10.50am
	The Publishers’ Perspective
Nature Publishing Group (10 min)
Thomson Reuters  (10 min)
Wiley Blackwell (10 min)



CSIRO Publishing (10 min)

ProQuest (10 min)

EBSCO International (10 min)
	Antoine Bocquet, Associate Director, Asia-Pacific
Mark Garlinghouse, Senior Vice President & Managing Director - Asia Pacific
Reed Elfenbein, Vice President, Sales & Marketing
Paul Reekie, General Manager
Terry Robinson, VP International Sales 
Sid McNeal, Vice President / General Manager
	Introduction 
(5 min)
Presentations  (60 min)

Questions 
(15 min)

	12.10pm
	LUNCH
	
	(75 min)

	1.25pm
	Round Table : Where do perceptions of value differ and is there  common ground?
Discussion of ICOLC’s 5 approaches
	Facilitator
	Discussion 
(80 min)

	2.45pm
	Feedback Session: Coming together of views?
(Advice regarding Dinner arrangements)
	Facilitator / CAUL President 
	Discussion  
(30 mins)


	3.15pm
	AFTERNOON TEA
	
	(30 min)

	3.45pm
	Reflections and Outcomes
(CAUL/CONZUL Members only)
	Facilitator / CAUL President
	Discussion 
(75 min)

	5.00pm
	FINISH
	
	

	7.00 for 7.30pm
	DINNER @ the Darling Harbour Room, Novotel Rockford Hotel, 17 Little Pier Street, Darling Harbour
	
	


	
	Program – Day 2

SUSTAINABLE MODELS OF PUBLISHING

“Current Publishing models are dysfunctional and access to information is not sustainable.  Costs for subscriptions continue to rise.  Costs for ‘author-pays’ . . . continue to rise. The outcome is denial of access to intellectual resources”. (Fisher, 2008)
What are the longer term strategies that will support sustainable access to scholarly information?
	Presenter / Participants


	Format



	9.00am
	Welcome
	CAUL President
	(10 min)

	9.10am
	Keynote Speaker
	David Prosser, Director, SPARC Europe
	Presentation  
(40 min)

Questions 
(10 min)

	10.00am
	The Researcher’s View
	Professor Leon Sterling, Chair of Software Innovation & Engineering and Director of e-Research, The University of Melbourne
	Presentation  
(30 min)

Questions 
(15 min)

	10.45am
	Morning Tea
	
	

	11.00am
	Changing Publishers’ Models.
Who Pays?
Elsevier Science & Technology 
and
Taylor & Francis


with commentary from

1 librarian
and 
1 faculty member
	Chair: Anne Horn

Alexander van Boetzelaer, Director of Strategy 

Ashleigh Bell, Journals Sales Director 
Derek Whitehead, Director, Information Resources, Swinburne University
Dr Margaret Lloyd, Senior Lecturer, Faculty of Education, Queensland University of Technology
	Discussion 
(60 min)

	12.00 noon
	The Best Models(s) for Consumers / The Best Model(s) for Publishers: Do they match? 
The way forward  . . .
	Facilitator
	Discussion 
(60 min)

	1.00pm
	Summary and Close 
	Facilitator, CAUL President
	(30 min)

	1.30pm
	FINISH  (Lunch)
	
	(60 min)


Invited Representatives from Publishers, Aggregators, Vendors

American Association for the Advancement of Science 

American Chemical Society (not available)

Alexander Street Press

Australian Academic Press

BMJ Publishing  (not available)

Cambridge University Press (not available)
CSIRO Publishing

DA Information Services
EBSCO Information Services
Elsevier Science & Technology
Emerald

IEEE  (not available)

iGroup (not available)
Nature Publishing Group / Palgrave Macmillan
Oxford University Press  
Ovid Technologies (Wolters Kluwer Health Medical Research)
ProQuest

RMIT Publishing

Royal Society of Chemistry  (not available)

SAGE Publishing (not available)

Springer

Swets

Taylor & Francis

Thomson Reuters

Wiley-Blackwell

Updated 10 August, 2009  

PAGE  
3
CAUL Industry Think Tank 2009




1 February 2009

